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AHHomayus. B daHHOU cmambe aHaausupyemcst pocm 20CMUHUYHBIX YCAYe 3a hoc/AedHue Nsimb Jem pa3eumust
Pecny6auku Y36ekucmaH, 0CHOBHble Npo6ieMbl 8 IMOM CeKMope IKOHOMUKU, OCHOBHble kKpumepuu noddepicaHusi pasgumus
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THE ROLE OF HOTEL SERVICES IN THE DEVELOPMENT OF THE NEW UZBEK ECONOMY

Annotation. This article analyzes the growth of hotel services in the last five years of development of the Republic of
Uzbekistan, the main problems in this sector of the economy, the main criteria for maintaining the development of the industry
during the pandemic on the basis of available statistics and research.
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Globallashuv davrida tez sur’atlar bilan ri-
vojlanayotgan yer kurrasida xizmat ko’rsatish
sohalari dunyo iqtisodiyotining asosiy bo’g’iniga
aylanib bormoqda. Jahon iqtisodiyotida yalpi ich-
ki mahsuloti (YalM)ning 10%i, umumiy eksport
hajmining 7% turizm xissasiga to’g’ri kelmoq-
da[1]. Butunjahon turistik tashkilotining ma’lu-
motiga ko'ra, sohaga umumiy investitsiyalarning
yetti foizi, soliq tushumlarining besh foizi va jami
xizmatlarining uchdan bir qismi to’g’ri keladi.
Mehmonxona xo’jaligi sohasi salohiyatini kengay-
tirish, jahon bozori va iste’'molchilarni turizm
mahsulotlariga jalb etish milliy iqtisodiyotining
zarur omillaridan biri hisoblanadi.

Mehmonxona xo’jaligi turizm sohasining
tarkibiy gismi hisoblanib, turizmning rivojlanishi
mehmonxona xizmatlarining sifatini oshirib bori-
shni talab etadi. Jahon amaliyoti ko’rsatishicha,
turizm umumiy iqtisodiy o’sishga, kam taraqqiy
etgan hududlarning rivojlanishiga ko’'maklashadi.
Tog’ va qishloq joylarida turistik markazlariining
tashkil qilinishi shu joylarning o’zlashtirilishiga,
aholi yashash darajasining yaxshilanishiga yor-
dam beradi.

Yil sayin turizm mamlakatimizda sezilarli
igtisodiy o’sishga ega bo’lib bormoqda. 2017-
2021-yillarda O‘zbekiston Respublikasini rivoj-
lantirishning beshta ustuvor yo‘nalishi bo‘yicha
Harakatlar strategiyasining III bobida igtisodiyot-
ni rivojlantirish va liberallashtirishning ustuvor
yo‘nalishlari belgilangan bo’lib, buning uchun bel-

gilangan chora tadbirlar qatorida “turizm indust-
riyasini jadal rivojlantirish, iqtisodiyotda uning
roli va ulushini oshirish, turistik xizmatlarni di-
versifikatsiya qilish va sifatini yaxshilash, turizm
infratuzilmasini kengaytirish” besh yillikning aso-
siy ustuvor masalalaridan biri sifatida belgilandi.
2017-2020-yillarda bevosita mehmonxona xiz-
matini takomillashtirish va tartibga solishga yo’-
naltirilgan 5 ta normativ-huquqiy xujjat qabul
qilindi. Buning hosilasi sifatida shuni aytish
mumkinki, besh yillik taraqgiyot ko’zlangan
Harakat strategiyasi qabul gilingan dastlabki davr
- 2017-yilda turizm sohasi 143,4%ga o’sgan. Am-
mo, mehmonxona xo’jaligining rivojlanishi tu-
rizmga nisbatan bir muncha orqada qolib, ayni
yilda sohadagi o’sish 115,3 %ni tashkil qildi. Bun-
dan ko’rinib turibdiki, O’zbekistom Respublikasi-
da barcha xizmatlarning o’sishiga nisbatan
(125,4%) turizm xizmatlari ko’p bo’lgan[10].

Bundan tashqari olimlarning ma’lumotiga
ko’ra, mamlakatimiz YalMda turizmning ulushi
2011-yilda 1,8 foizni tashkil gilgan bo’lsa, 2018-
yilga kelib bu ko’rsatgich 2,3 foizga ko’tarilgani
gayd etiladi. Lekin, ushbu soha taraqqiy etgan
dunyo mamlakatlarida ushbu ko’rsatgich ancha
yuqori hisoblanadi. Xususan, Ispaniyada 12 foiz-
ni, Misr Arab Respublikasida 10 foizni, Gretsiyada
8 foizni, Germaniya federativ Respublikasida 8
foizni, Fransiyada 6-7 foizni, Singapurda 5 foizni,
Belgiya va AQSh kabi mamlakatlarda esa 3 foizni
tashkil qiladi.
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2020-yilgi Koronavirus bilan bog‘liq global
pandemiya butun dunyoda murakkab vaziyatni
yuzaga Kkeltirib, jahon iqtisodiyotining deyarli
barcha sohalariga ta’sir ko‘rsatdi. Uning salbiy
ta’siri ayniqgsa turizm sohasida salbiy aksini topdi.
Shunga qaramay, O‘zbekistonda nomerlar fondi
sonining barqaror o‘sishi kuzatildi. Jumladan,
2020-yilda joylashtirish vositalari soni 3 mingta-
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dan ko‘proqqa oshdi. 2016-2020 yillarda O‘zbe-
kistondagi umumiy nomerlar fondi 18,1 mingta-
dan 29,2 mingtaga oshdi, umumiy o‘sish ko'rsat-
kichi esa 11 ming nomerga, ya'ni 1,6 baravar osh-
di. O'sishning o‘rtacha surati yiliga 10-11 foizni
tashkil qildi. O‘tgan yillardagi o‘sish suratlaridan
kelib chiqib, 2021 yilda nomerlar fondining o‘si-
shi 32 243 taga yetishi kutilmoqda[11].
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Rasm. 2016-2021- yillarda mehmonxona nomerlar fondining oshib borishi[12]

Bundan ko’rinib turibdiki, nomerlar fondi-
ning o’sishi yil sayin oshib bormoqda. Ushbu ho-
latda e’tibor qaratish lozim bo’lgan asosiy masala
bu mavjud nomerlar fondining to’lishini ta’'min-
lash hisoblanadi.

Ta’kidlash joizki, 2019 yilda nomerlar fondi
to‘lishining o‘rtacha darajasi 60 foizni tashkil
qildi, bu juda yuqori ko‘rsatkich hisoblanadi.
Narxlar oshishini inobatga olganda esa mehmon-
xona biznesida yuqori rentabellik va investitsiya-
lar qoplanishini ta’minlash imkonini beradi.
Koronavirus bilan bog'liq jahondagi vaziyat tufay-
li nomerlar fondi to‘lishi yiliga o‘rtacha 10-15
foizga pasayishni qayd etdi[12].

Shunday bo’lsada, O’zbekiston 2020-yilgi
global Pandemiya davrida 2020-yilda O‘zbekis-
tonga 1 mln 504 ming nafar turist kelgan bo‘lib,
ularga 261 mln dollarlik xizmat ko‘rsatilganligi
qayd etilgan bo’lib, 2021-yilda esa O‘zbekistonga
1 mln 700 ming nafar xorijiy sayyoh tashrifini
ta’'minlash bo‘yicha Turizmni rivojlantirish Davlat
go’mitasi tomonidan prognoz qilingan. Shuning-
dek, 2020-yilda mahalliy sayyohlar soni 1,8 mlnni
tashkil etgani hamda 2021-yilda esa 7,5 mln yurt-
doshlarimizni sayyohlikka jalb etish ko‘zda tutil-
gan[14]. Bundan ko’rinib turibdiki dunyoda glo-
bal pandemiya davrida turizmni asosan mahalliy
sayyohlar oqimini rivojlantirish dolzarb ahamiyat
kasb etmoqda. Ushbu holatda mehmonxona xiz-

matlarining mahalliy sayyohlarga moslashtirish
muhim bo’lib, mehmonxona xizmatlarini ko’rsa-
tishda mahalliy tashrif buyuruvchilarning xohish-
istaklari va ehtiyojlarini hisobga olish lozim bo’-
ladi. Har bi rmehmonxona xizmatlarni ko’rsatish-
da xorijiy mehmonlar bilan birga, mahalliy meh-
monlar uchun qulay tariflar va xizmatlarni ishlab
chigishga, mehmonlarni jalb etishda ham alohida
yondashuv talab etiladi. Bu borada jahon tajriba-
sini o’rganish ham muhim ahamiyat kasb etadi.
Sohaning o’tgan davrdagi rivojlanish yo’liga
nazar tashlaydigan bo’lsak, yurtimizda mehmon-
xona xizmatlari sifatini baholaydigan yagona ti-
zimning mavjud emasligi soha rivojidagi asosiy
to’siglardan biri bo’lmoqda desak xato bo’lmaydi.
Yirik va o’rta hajmli mehmonxonalar asosan xal-
garo standartlar asosida xizmat ko’rsatishga ha-
rakat qilmoqda va ular uchun butundunyoda tan
olinadigan standartlar etalon vazifasini bajar-
moqgda. Ammo, kichik mehmonxonalar va uymeh-
monxonalar tizimini, ulardagi xizmatlarning stan-
dartlari borasida yagona bir o’lchov yoki etalon
yurtimizda hozircha mavjud emasligi bunday
turdagi mehmonxonalarning doimiy yuksalishiga
va ulardagi xizmatlar sifatini ko’tarilishiga yo'l
bermayapti. Hozirgi kunda kichik hajmli, arzon
narxdagi mehmonxonalarga ehtiyoj yuqori bo’lib,
mamlakatimizga tashrif burayotgan xorijlik
sayyohlar va mahalliy sayyohlar tomonidan ham

Hkmucoduém ea maesaum / 2021 iiua 2-coH

214



PEKPEALIMA BA TYPU3M

mana shunday mehmonxona xizmatlariga talab
ortgan.

Yuqoridagilarni hisobga olgan holda shuni
aytish mumkinki, bugungi kundagi mehmonxona
xizmatlarini rivojlantirishning asosiy muammo-
lari sohani global pandemiya sharoitiga moslash-
tirish hisoblanadi. Ammo, bunday holat xorijiy

davlatlar tajribasida ham kam kuzatilgan bo’lib,
pandemiya sharoitida asosiy ko'rsatgichlarni saq-
lab qolib barqgaror rivojlanishni davom ettirish-
ning aynan andozasi mavjud emas. Shu sababdan,
bunday holatda mehmonxona xizmatini rivojlan-
tirishda har bir hudud o’z taraqqiyot yo’lini ishlab
chiqishi lozim.
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Paswanoe Tyiiau I'yamypodosuy -

Y36ekucmon Pecny6aukacu TypusMHU pugoxcAaHmupuu

dassam Kymumacu Tad6upkopauk mawa66yciapuHu

Ky/A1a6-KyeeamJiaul 8a yAapHUH2 MyaAMMOAAPUHU Yyp2aHuW 6yAumu 60UL1UFU,
Typu3mHu pugoxciaHmupuwl UHcmumymu Mycmaku/ madkuKomyucu

JYHE BO30PHUJIA “XAJI0J1” TYPU3MHUHT PUBOXKJIAHUIII
XYCYCUATJIAPH

AHHOmMayus: Ywe6y makoaada ucaom MamMAakamadpuHuHe ukmucoduémuda mypusm cOXACUHUHZ2 MmymeaH JpHu
VpeaHunzaH. Typusm COXACUHUHZ PUBONMCAAHUWU COXaaap Kecumuda, makcad ea UyHaiuwaapuea kapab zypyxaapea
axcpamuauwu maokuk Kuaub YUukua2aH. Xaaoa mypusm 6030pu Xaxcmu, yweéy XudMamaap y4yH Maskyp Mamaakam/aap
MOMOHUOAGH KuauHeaH capg-xapaxcamaap xamoa Covid-19 nandemusiHuHez ywly mapmokea caabuill mascupu yp2aHub
YUKUASAH.

Kaaum cyzaap: mypusm, mypusm canoamu, kanumad, Xa1o41 mypusm maxcysaomaapu, “Covid-19” nandemusicu, Hcaom
XAMKOPAUK MAWKUAOMU, MYyPU3M XU3MAMAAPU IKCnopmu

XAPAKTEPUCTUKH PA3BUTHUA XAJIA/IBHOI'O TYPU3MA B
MHUPOBOM 3KOHOMMUKE

AnHomayusa: B cmambee uccaedyemcsi poab pasgumusi mypusma 6 UHOYCmpuu ucaamckux cmpaH. HsyveHo, umo
UHJyCcmpusi mypusma 0eAumcst Ha 2pynnel N0 HA3HAYeHUur U HanpasaeHusM Ha cepax. Kpome mozo, 6 cmamobe usyyeHul
06BeM pblHKA XAA5/1bHO20 MYpu3Ma, pacxodbl UCAAMCKUX CMpaH Ha mypu3m u eausiHue “Covid-19” Ha pacxodbl HaceneHusl.

Kawuesvie cao0ea: mypusm, uHdycmpus mypusma, cmoauya, mypucmuyeckue npodykmolt Xaasnv, nandemus Covid-19,
OpzaHusayus ucaamcko2o compyodHu4ecmaa, 3KChopm mypucmu4eckux ycayea.
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CHARACTERISTICS OF DEVELOPMENT OF HALAL TOURISM IN
THE WORLD ECONOMY

Annotation: This article examines the role of development of the tourism in the industry of Islamic countries. It is studied
that the tourism industry is divided into groups according to the purpose and directions on the fields. Moreover, in the article has
been studied the volume of Halal tourism market, spending’s Islamic countries on tourism and impact of COVID-19 on people’s

expenditures.

Keywords: tourism, tourism industry, capital, Halal tourism products, Covid-19 pandemic, Organization of Islamic

Cooperation, export of tourism services.

Kaxon amanuétruaa “Xanon” Typusm me-
30HJIapU acocHJa CaéxaT KWIaJuraH MyCyJMOH
CaléxJIapHUHT TaJjabsapuZiaH Keanb YMKKAH
xoaga “Xanon” TypuaM HMHOpPATYy3WJIMacUHU Ba
IIAPT-UIAaPOUTJIAPHUHH, MApLIPYTJApUHH Ba 6OILI-
Ka KUXATJapUHU WyJra Kyuuil MyCyJIMOH XaJlK-
Jlap Kyl UCTHKOMAaT KWJaJHWraH MaMJiakatJap-
JaH Tawpud O6yropasuraH TYpPUCTJIAPHUHT XKajb
KWJIMLIJA MyxXdM OMWJIM Xucob6saHajau. 3epo
ayHéra mamxyp “Thomson Reuters” Ba “Dinar
Standart” KOHCaJATHUHI KOMIAHUSJIAPU TOMOHHU-
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JlaH OepuiraH MabJyMoOTJiapra Kypa, OyryHTH
KYH/Ja UCJI0M MaMJIaKaTJapUHUHT UKTHUCOAUETH
XaM, XyCycaH, YHUHT OUTTa CEKTOPH Oy/raH Ty-
pU3M COXacH XaM Ce3WJapJu JlapaxaZa pUBOXK-
JaHMoOKJa. MacanaH, 2013 nwuaga »kaxoH MUKE-
CYjJla MyCyJMOH Typu3M 6030pu 140 mapg. AKII
JIOJUJIapUHU TAlIKWJ 3TUOG, I106a1 MHUKEcAaru
XaXMHUHT 11,5 $ou3HHU TallKWJ 3Trad 6yJca,
2019 ¥nara kenub ymby kypcatkdyd 50 mipa,.
AKII ponnapujan opTUKka ycub 190 mapg.
AKIIl fosnapura TeHr 6y/raH.

100 %%

/

— 50 2%
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1-pacm. 2013-2019 iimiapaa XaJ1oJ1 Typusm 603opu Xaxkmu, MutH. AKI gotapu[1]

AWlHM malTAa XaJKapo SKCHepTJIapHUHT
nporHosura kypa 2026 #uiara Kagap 6y 603op-
HUHT XakMu 300 mupa. AKII gosstapHM TallKua
3Tu6, 230 MUIJIMOH TypHUCTJIapra XuU3MaT Kyp-
CaTHULIM TabKUJJIAHMOKJA. YIIOY KypcaTKU4Iap
MYyCyJIMOH MaMJIaKaTJapuZard TYpPU3M COXACH-
HUHT PUBOXKJIAHHUIIM, COXAra siHrd axO00poT Tex-
HOJIOTHUSIJITADUHUHT Kalb KWIMHMILK, coxaja
daonuatr osub OGopaéTraH TagbUpKoOpJap Ba
6oIIKa Coxa BaKW/IJIapU TOMOHHUJAH Gepuiaju-
raH TYFpU xaMm/la HUIOHWIM MabJayMOTJap,
“Xanon” Ba “Muslim-friendly” cunrapu kabyn
KWJIMHTAH CTaHJapTJIap }KOPUH KUJIMHHULIN XUCO-
6ura ycuu KyTUIMOK/A.

Typusm 6yiinda MycyJIMOH MaMJlaKaT/1apH
6030py XOKMHUHHUHI OOIIKA JaBJaTjapAaru
CaléxJIMK 6030pJsiapyu GWJIaH TaKKoCJab XoJsaTra

6axo 6epHull MyMKHH. XyCcycaH, TYPUCTJIap TOMO-
HuJaH 2019 iunga MycyJIMOH MaMJiakaTJaapuja
190 mapa. AKII gostapyu MUKIopuaaru MabJias-
Jap capduaHrad 6ysca, Xurtoiga 262,1 miapa,.
AKUI gosnnapu, AKIllxa 184,2 mapa. gosiap, 'ep-
MaHuazaa 104,8 mupa. AKI gosnapu, bBytok bpu-
TaHusaga aca 90,2 mapa. AKII ponnapu gapaxa-
cujiary MabJiarap xapaxkaT KuWJWHraH. Maskyp
CTaTUCTUK MabJyMoTJapzaH HcioM PuKxu Me-
30HJIapUra acocjaHraH TypU3M HYHaJIMILIApH,
CTaHZApTaAapy xamja GaosMsT TypJjaapud OyTyH
JlyHéJla ce3uJiapJiv Tap3/a PUBOXJIaHUG OOPMOK-
Jla. HaTukaia 6y »xapaéH yJsiap 6uJaH yamMmbapyac
OOF/IMK GY/IraH Typu3M NaKeTJapUHH, MapLIpyT-
JIADUHY, >KOMJALITUPUII BOCUTAJAPHMHHM XaMJa
TYpU3M cOXacura €HJOll TapMOKJAapHUHI pH-
BOXJIQaHMLIUTA OJIUO KeJIMOK/a.
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2019 #Huama TypusM Xu3MaTJapU Y4uyH
PUBOXKJIQHTAH MaMJlaKaT/Jap TOMOHUJAH >KaMH
697,5 mapa. AKII gosnapu Mukgopugaru mab-
JIaFJiap capduiaHraH 6yJu6, myHaaH 262,1 Mup/.
AKII posnnapu Xwutou, 184,2 mupp. poJsnapu
AKII, 104,8 mapa. AKII posutapu T'epmanus,
90,2 mupa. AKII possapu byrok bpuTanus
xamzaa 56,2 muapa. AKII gonnapu ®paHnus xuc-
cacura TyFpH KeJIraH.

TypusM xu3maTiapu 3KCIOPTUHUHT COXa-
Jlap KeCcMMH 6yHHW4Ya HWHU/UIMK JapoMajJjiapura
Hasap TauuialauraH 6yJcak, GUpruHa MeXMOH-
XO0Ha uHAycTtupuscu xap uuiau 400-500 mupn.
AKII posnnapu MuUKAOpUZA JAapoMaj Kypaju.
['noban w™ukécaa wmyxpaT Ko3oHrad “Inter
Continental Hotels Group”, “Marriott Internatio-
nal”, “Hilton Worldwide”, “Accor”, “Starwood
Hotels & Resorts”, and “the Wyndham Hotel
Group” cuHrapu HUPUK MeXMOHXOHA TapMOK-
Japu yuwby coxa [JapoMaJJIapUHUHT acoCHUU
KHMCMMTA 3TaJIMK KUJIHIIA/IH.

JlaM oM TyprU3MHU Y116y TApMOKHHUHT 3HT
KaTTa OYFUHJApUAAH OUPU XucobJaHau. Yoy
COXa KYHJIUK XaéT Tap3u xaMmJa vl $aousITH-
JaH TabTUI 046, caéxaTJapHU aMaJlira OLIU-
PUIIHUA Hasapja TyTaau. TabTuUa JaBoMUJA
TYPUCTJIAp OJaTAa $fHCM MaJaHUATIap Ba
YKOWJIapHU YpraHUIl, MapoKJIH X0pAUK YUKAPHUILI
XaMZia ¥3 AYHEKAPHUIIJIAPUHU OIIUPUIIHA MaK-
caf kwiauimagd. 2019 iunaga fam oJyBUMJIAp
TOMOHUJAH ywoy HyHanuumga 4,7 tpadH. AKII
JoJsutapu[2] MUKIAOPHAArd XapakaTJiap KUJIWH-
raH.

Ma3kyp CcOXaHUHI $fiHAa OHp akpajaMmac
OYFUHHU pecTopaH (MEeXMOHAYCTJIUK) CaHOATHU
6ys1n6, yiioy TapMoK/ia paKobaT aBX OJITaH Ba y
XWUJIMa-XUJ KYPUHUIITA 3ra. AMalui XUXAT/AaH
XyCyCUSITUTa Kypa pecTopaH (MexXMOHAVCT/IUK)
CaHOATH TYpJM TypyxJjapra TacHUJIaHAIY,
KyMJIaZlaH, TIDKOpPAT PECTOPaHH, O3UK-OBKAT
XU3MaTJ/Japyu Ba HOTHUXKOPAT O3UK-OBKAT XHU3MaT-
Jlapd CHUHrapu KaTeropusiaapra 6yJuHaau.

Mucou yuyH, THKOpAT TapMOFH Y116y 6030PHUHT
80 ¢ousuHM TauIKuI 3Tafgd. MUK pecTopaH
ytouimacu (National Restaurant Association) To-
MOHWJAH TaKJAUM STUITaH CTAaTUCTUK MabJy-
MoTJapra kypa, 6upruda AKIllga o3uK-0BKaT Ba
WYMMJIMK CaBJOCHJAH OJIMHAJWUraH HWUWIJIKK
aapomaagaap 600,0 mapa. AKI gosnapuHu Tam-
KU1 3TH6, 10 MUJJIMOH KHUIIMHU OaHJJIMTHMHU
TabMHUHJAraH.

BbusHec Typu3M yi6y CaHOATHUHT siHa GUP
MYXUM TapMOfM XucobJiaHaau. busHec Typusmu
y3 WYura fAXWMW TyJaHaJuraH HII XaKJIapHy,
I0KOPH Te3JIUKJAaru UHTepHeT, ULLJIab YUKUITaH
KYH TapTUOUra KaTbUW pUOS KWIMLI, 6emyJ
HOHYIITA Ba LIy CHHrapu OOIIKA XU3MaTJIapHU
KaMpab oJsiagu. Yumby daonusaTtaa Typad XU
JapaxaZard XajJakapo yupallysJap, Kyprasmasap
xaMmJila 6M3HEeC TaAbUpJiap aMajra OUIMPUJIALH.
2019 unnga 6yTyHXKaxoH OM3HEC TypHU3MHU YUyH
1,28 Tpan. AKU posnapu Mukgopugaru|3]
xapaxaTaap KuiauHrad. Uy ypunga, MycysJiMoH
caiiéxjiap ToMmoHugaH 2019 Huaga 03MK-OBKAT,
dapmManeBTHKa, KOCMeTHKa, MOJa, JaM OJIALI
xaM/Jla COFJIOMJIAIUTUPHULI MakKcaAjapujia yMmy-
muil kuimatu 2,02 tpasd. AKII gosnapu MUKAO-
pyujaru capd-xapakarjap amajira OLIMPHUJINO,
yTraH Wuwiara HucbataH 3,2 ¢dous ycuura spu-
[IUJITaH.

Ymoby 6030pHUHI siHA OWUTTA y3Ura XocC
XyCycUsiITIapuZaH OUpPU YHUHT Ycub OOpYyBYH
axoJid COHU xucobsaHazu. 2018 kunga Mycys-
MOHJIAp TOMOHH/IaH O3UK-OBKAT MaxCy/IOTJIapH-
HU COTHUO OJIMILI Ba UCTEBMOJ KUJIMILI yuyH 1,13
TpaH. AKII gosnapu capdaanraH 6y.ca, yTraH
Aunm yumby kypcatkuy 3,1 ¢ousra optub 1,17
AKII monnapura etau. Bytyn aynéma Covid-19
NaHJAEeMHUACH cabab/iM UCTEBMOJ MaxCy/10T/IapHy-
HU COTHUO OJIMIIZA Ce3Ujap/id KaMalull Ky3aTH-
JIUILIH 3KCIIepTJiap TOMOHUJAH TaXMHUH KUJIMHCA-
Jla, MyCyJIMOH MaMJlakaTJapu/ja MasKyp Kypcar-
ku4 0,2 GOM3HU TALIKUJI 3TULIM KYTUJIMOK/AA.

1-xaBaan

2019 iimnpga UcioM XaMKOPJIMK TalIKWJIOTUra ab30 MaMJIaKaT/apra “Xajos” cTaHAapT/iapura
MOC G}J/IraH 03MK-OBKAT MaXCyJI0T/Iapy IKCOOPT KUJIYBYM 5 Ta IHT HUPUK MaMJlakaT/aap[4]

Ne MamMmJiakaT/iap HOMUA
1. Bpasunus

2. Amepuka Kymma UlTatnapu

3. XUHAUCTOH

4. Poccus

5. AprenTtuna

Ma3kyp 6030pHHUHI ¥3uUra XoC siHa OuUp
XyCyCUATH YHUHT JCyBYM XapakTepra 3rajuru

JKCHOPT MUKAOPHU
(mapad.donnap)
16,2
13,8
144
11,9
10,2

6wiaH OGaxosiaHagu. bByryHru kyHza HWciaom
JIMHUTa 3bTUKOJ, KWUJIYBYM MYCYJIMOHJAp COHU
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1,8 MuIMap/, KULIK/AH OPTaHJIMTH, yJ1ap acocaH
“Xason” Me30HJIapuUra Moc GYJraH 03UK-OBKAT
Ba MYUMJIMK MAaxCyJOTJapUHU HCTEBMOJ KH-
JIMLJIAp MasKyp OO30pHUHI KaHYaJMK KaTTa
axaMUsATra 9KaHJUMTMHU 6UIUpaiu. XaJaKapo Ba
Maxa/lIui 603opJsapga “Xanosn” MaxcyJoTJapra
OyJsiraH Tasab HWIJaH-HUIra OpTHO GOPMOKJIA.
2019 iiunaa UcaoM XaMKOPJIMK TAlIKUJIOTH MaM-
Jakataapu TomoHugaH 200,0 miapa. goJsnapu
MHUKJOPHUATH 03UK-OBKAT XaM/a UYMMJIUK MaX-
CyJIOTJIapX UMIIOPT KUJIMHTaH.

IOKopuja KeJaTUPUIraH aJBajljaH XaM
KypHUII MyMKUHKH, Uc/1I0M XaMKOpJIMK TallKUJIO0-
TUra ab30 MaMmJjakaTjap UMIOPT KWaJuraH
MaxcynoTaap lumonunii Ba XKanyouit AMepuka-
Jla eTUINTUpUIraH Kode, TPONUK MeBaJjap, COs
MaxcyJIOTJIapH, LIlakap XamJa O60IlKa KHILJIOK
XyKaJUTY MaxcyJoTJaapugaH ubopar. Poccus
depepauusacuiaH 3ca ymoy JAaBjaTaapra 0O3MK-
OBKaT MaxCyJ/oT/Japd Y4yH €fJjap, AOH XamJa
60lIKa KHULJIOK XY>KaJIUT'M MaxCyJIOTJapu 3KC-
HOPT KUJIMHTaH.

bytyn payHéma Covid-19 kopoHaBupyC
6ujaH OOFJMK CaHUTApHUS-3NUAEMHOJIOTUK Ba-
3UATUHUHT XUAJAUHA TYC OJIMIIM XaMmJa YLoy
MHQEKUUAHUHTI KUCKA MyAjaT/jap/a MHUHTaKa-
Jlapapo TapKaJIMLIM HaTWXKacKuja Kynaab Mmamia-
KaT/Jap TOMOHHJAH KapaHTHH Ba ¢ykapoJap-
HUHT XapaKaTJaHULIKA 6yirM4ya 4YeKJIOBJap KO-
pui aTUAAM. ByHUHT HaTUXKacKhAa UCTebMOJI TO-
BapJlapy, XM3MaT KypcaTull 06'beKT/Iapy XaMAa
KYHIUJI04ap Ba JjlaM OJIMLI CUHIapy XU3MartJjapra
OysiraH Tanab KeCKMH Kamauau. YKaxoH 6GaHKU
TOMOHH/JIaH KWJIMHTAH TMpPOrHo3Japra Kypa,
HcjioM XaMKOPJIMK TalIKWUJIOTUIA ab30 MamJa-
KaT/Jap/a sca yuwoy KypcaTKU4 OOLIKa MamJia-
KaTJiap 6WJIaH COMUIITUPraH/Aa IHT KaM TbHU 2,3
dousraruHa KaMaluIIU TaXMUH KUJIMHMOK/A.

Covid-19 nanpemusicu xaMm OyTyH JAyHEra
03UK-OBKAT Ba MYMMJIMK MaxCyJIOTJApPUHU HII-
J1lab YMKHMII Ba TaKCHMMJIAlLl/ia XaJ10J Me30HJIapra
aMasl KWJIMII JIOSUMJIMTMHU KypcaTzau. [laHze-
MU LIAPOWUTHJA KHUIIWJIAP ¥3/7apyh HUCTEBMOJ
KWJIaéTraH 03MK-OBKaTJ/lapra sHa/ia 3XTUETKOPO-
Ha EHJIOUIMIIM XaMJla CAaHUTApUs KouJasapura
KaTbU{ aMasl KUJIMII MYXUMJIMTMra siHa Oup
6opa amuH 6yauHau. Uy 6mian 6up KaTtopaa,
ymby MaxCyJ0TJIapHU eTKa3ub GepyBuMIap XaMm
Ma3Kyp IIApOMT/AAH KesJUb YMKKaH X0/i/ja Max-

CyJIOTJIapHU OHJIaMH najTdopMasap opKaau Co-
THUII, OyopMaJapHU KabyJs KUIHUO oJihil xaMmza
eTKa3ub Oepuvlll CUHTAapU XU3MaTJapHU Hyira
Kyuuman. Xycycas, bupsamran Apaé AMUPJIHK-
jgapy, Cayaus ApabuctoHu, Masali3usi cCUHrapu
JlaBJjaT/jiap TOMOHUJAH MaHJeMus JaBpuUja MHU-
’KO3JIapra O03UK-OBKAaT MaXCyJ/IOT/JIapyd eTKa3Hub
oepumn yuyH “Kitopi”, “Jahez” Ba “Deliver DXB”
Kabu UHTepHeT IJaTdopMasapy UIyjaap KymJa-
CU/IaH.

ByTyH ayHéna naHzemusi 6u/aH OGOF/IMK,
Mypakkab BasvAT JaBOM 3TaéTraH GUp BaKTAa
AnonugnuHr “Ajinomoto Group” KoMIaHUsICH
TOMOHUJAaH Manaisusaaa “Xason” MaxcyJoTaap
TapMOFMHM DPHUBOXJAHTHUPHUII Makcajguza 85
muH. AKII pgosstapy MUKAOpHUJA HHBECTHUIHUA
KUPUTAU. MasKyp KypHUHHUIIJAru WUHBECTULHUA-
JIap UMpUK XOPWXKUH Ba MaxaJlJIMK KOMITaHUAIAp
ToMoHuJaH Cayausa ApabuctoHd, bupsamran
Apa6 Amupaukiapy, I[lokdcToH Ba 6olIKa
MyCyJIMOH MaMJIaKaTJ/apura XaM KeHI KyJam/a
aMaJira olM1pHUIMOK/A.

MaMJiakaTUMHU3/J]a UCTUKOMAT KWJIAETraH
axOJIMCUHUHI aKcapusaT KUcMu Hciom jguHuUra
9bTUKOJ, KWJIHIIK cababiu HOPTUMH3LA XaM
“Xason” TypusM UYHATUIIMHU PUBOKIAHTHPHUII
MakKcaAuja:

- ymby cTaHAapTJjapra MoC KeJaJuraH
03UK-OBKAT MaxCyJIOTJapUHU MLLIA0 YHKAPUILI-
HU fHaJa KeHrauTupuul, AyHéna ymby coxaja
eTaKk4yM OYJraH MMpPUK HILJIA0 YMKAPYBUYMJIAPHU
IOPTUMHU3TA Kb 3TUm xXaMmaa “Xasos” cTaH-
JlapTJjlapura Moc 6y/iraH Maxcy/10T/1ap 3KCIOPTH-
HU OLIUPULI;

- )KaxOH/la TaHJeMHus OWaH OOFJHUK My-
pakkab BasUSATHU MHOGATra OJIraH X0J4a CaHU-
Tapusi Tanabjiapura >aBob6 OepaJuraH O3HUK-
OBKAT MaxCyJ/IOTJIapu Ba UUUMJIMKJIapHU OHJIANH
OyropTMasiap Gepull, 6ylopTMaapHU KabyJ Ku-
JIMII XaMJa yJIapHU eTKa3ub Gepull TU3UMHUHH
y¥3 MYWra oJiraH HMHTepHeT IJIaTdopMaJapUHU
TaLIKWJI 3THLL;

- oputuMu3ga  “‘Xason” cTaHAapTJ/apra
MOC O3UK-OBKAT MaxCyJIOTJIapy Ba MYMMJIMK HIlI-
J1ab yuKapyBuH “Ajinomoto Group”, “Halal Guys”,
“The Organic Meat Company Ltd.” cuHrapu nu-
PUK XOPMXKMM KOMIIAHUSJIAPHU Kajib ITUII
TaBCHUS ITUJIA/IH.
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Xamudoe O6udcoun Xagpuzosuu -

Byx/l1Y HKkmucoduém kaghedpacu ukmucoduém gpaHiapu doKkmopu, doyeHm

Xamudoe CaudrconH Komusaosuu -

Byx/l1Y Hkmucoduém kaghedpacu yKumysuucu

l0a0awes Pepy3 Hepoua yrau -

Byx/1Y Hkmucoduém ea mypusm ¢hakyamemu Il 60ockuuy mazucmpanmu

V3BEKMCTOH/IA TYPUCTHK XYAY/AJAPHU PUBOKJIAHTUPHII BA K/IACTEPJIAP
®AOJIMATUHU KEHTAUTHUPHUIII

AHHOMaYuA: MA3KYp MaK0AA0a MAMAAKAMUMU3Dd2U MYyPUCMUK 30HAAAPHU PUBOXCAaHMUpUW Xamda 6y coxadazu
Kaacmep/aap gaoausmuHu KeHe Uy12a Kytuuw 6yiiuua amanza owupu1aémeaaH ucJA0X0maap Macanacu maxaua smuazaH.
Kasaum cyzaap: mypusm, kaacmep, uHeecmuyusi, 6030p, Koonepayus, Xxycycuii cekmop, 8u3a, cmpameausl.

PA3BUTHUE TYPUCTUYECKUX 30H U PACIHIUPEHUE K/IACTEPHOM
AEATEJIBHOCTHU B Y3BEKUCTAHE

AHHOmMayuA: 8 cmamve AHAAU3UPYIOMCS NPOBOJUMble peopMbl 8 pazguUMuUU Mypucmuyeckux 30H 8 CmpaHe U

npodyKmueHoM co30aHuu Kaacmepos 8 smotil cghepe.

Karoueswle caoea: mypusm, Kaacmep, UHeecmuyuu, pblHOK, compyaHuuecmeo, YacmHbilil CeKkmop, eusd, cmpamecusl.

DEVELOPMENT OF TOURIST ZONES AND EXPANDING CLUSTER ACTIVITIES IN
UZBEKISTAN

Annotation: this article analyzes the ongoing reforms in the development of tourism zones in the country and the

productive establishment of clusters in this area.

Keywords: tourism, cluster, investment, market, cooperation, private sector, visa, strategy.

Kupuw. ByryHru KyHJa >KaxOHJa TYpU3M
COXAacH caMapasii MeXaHHW3Mra 3ra Kyn yKJIaJJju
UKTUCOAMETHU TabMMHJAII Y4yH aCOCHH 3Je-
MEHT Ba MaMJlaKaT Oro/KeTUra HyHaJaTUPU/IUIIU
MyMKMWH OVJIraH KaTTa JapomMaj MaHb6au cudaTu-
Jla UKTUCOYM OJIUMJIap TOMOHHW/IAaH WIMHH ajia-

6uétyapza 3bTUPo ITWIraH. PuBoxkiaHaéTran
MaMJIaKaT/aapjAa, Trapyd TypU3M CoXacuzaru
NOTeHLMa/ I0KOpHU OyJicaZa, TYpU3M CaHOATHHHU
PUBOXJIAHTUPHUILAQ KAaTOp MyaMMOJIApHUHT
MaBXKy/AJIUTH Ky3ra TalullaHMoK/a. TaAKUKOT Ha-
TWXanapura kKypa, cyurru 50 Hua Mo6aliHuUa,
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