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Abstract: The issue of social protection of the vulnerable has always been in the center of at-
tention, and even today this issue is of great importance in Uzbekistan. Today’s period requires the 
development of non-governmental social protection policy, using new approaches to solving problems 
of social significance. It can be considered that the development of social entrepreneurship plays an im�-
portant role in solving such problems. This article aims to assess the impact of social entrepreneurship 
development on poverty reduction, with the purpose of studying theoretical views and approaches in 
conceptual research related to social entrepreneurship and poverty reduction; identifying the link be-
tween social entrepreneurship and poverty reduction through a survey; developing of science-based 
proposals and recommendations to reduce poverty in the country through the development of social 
entrepreneurship based on the results of the research. 
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1. INTRODUCTION
Poverty is one of the main challenges in 

global economic development. United Nations has 
reported that around 1.3 billion people around 
the world are multidimensional poor that not only 
means low income but also another number of in-
dicators such as poor quality of life, poor health, 
and low-quality education (Wu and Si, 2018). In 
recent decades, awareness that economic growth 
alone cannot bring prosperity to all citizens of a 

country has been growing. The current economic 
crisis in many EU countries has further strength-
ened trends for consideration of alternative mod-
els of economic development (Maji, 2016). In this 
context, the issue of social protection of the popu-
lation has always been in the spotlight of the world, 
and today this issue is still of great importance in 
Uzbekistan. However, today’s period requires new 
approaches to solving problems of social signifi-
cance, and the development of social protection 
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policies in the country using international expe-
rience. Particularly during the COVID-19, the pro-
tection of public health, employment, access to 
education, declining incomes, as well as the emer-
gence of socio-economic problems associated with 
migration processes have increased the level of 
importance of the issue in countries around the 
world. The COVID-19 pandemic has caused a va-
riety of social problems, especially an increase in 
poverty among citizens with low daily incomes or 
no daily incomes at all. Thaha (2020) state that the 
COVID-19 pandemic impact shows that people do 
not have a daily income and that there have been 
significant job cuts (Thaha, 2020). 

According to Social Change Central (2021) 
in world practice, socially oriented activities of le-
gal entities or individual entrepreneurs aimed at 
alleviating or solving certain social problems of 
the population and their consequences are car-
ried out through social entrepreneurship. To make 
such activity more understandable, it can be called 
a non-state social protection tool. The research 
conducted by the experts of the Center for Social 
Change (Social Change Central) is noteworthy in 
this regard. According to Center, one in four of the 
business entities created annually in the EU coun-
tries are social entrepreneurship entities. Social 
enterprises in the UK form about 5% of all enter-
prises (about 70,000 social enterprises), and em-
ploy almost 1 million people. A similar situation 
can be observed in Arab countries, where 20-30% 
of those who apply for state registration intend to 
establish social entrepreneurship. Even in African 
countries, 20% of those who want to start a busi-
ness plan to engage in social entrepreneurship. 
There are also more than 20,000 social business-
es in Australia and it can be observed that their 
weight has increased by 35 per cent in the last five 
years. The share of this sector in the country’s GDP 
is 2-3%.

Although the term “social entrepreneurship” 
is rarely used in our language, it is one of the most 
widely used and legally established principles in 
the world. For example, relations related to social 
entrepreneurship are reflected in the legislation 
of Korea, Italy, Great Britain, Belgium, Poland, the 
USA, China, and other countries, and a specific 
model of cooperation between the state and busi-
ness entities in addressing social issues has been 
formed. 

As mentioned by Rashidova (2020), who is 
a researcher in the field of social entrepreneur-
ship, social entrepreneurship is a socially-oriented 
business in which income is not used to increase 
the income of business owners. The main purpose 
of such entrepreneurial activity is social utility, in 
which the focus is not on net profit, but on positive 
social change, the solution of human problems that 
are not solved by public social policy or business. 
The work of such enterprises mainly involves peo-
ple who are socially unstable or have disabilities. 
At the same time, these enterprises will specialize 
in the production of socially useful goods and prod-
ucts (Rashidova, 2020). In such cases, the subject 
of social entrepreneurship considers the interests 
of society as a priority in its activities. Employ as 
many vulnerable groups as possible, produce or 
support special products for the disabled and the 
elderly, and be proactive in improving living stan-
dards.

In accordance with the current legislation of 
Uzbekistan, benefits are created for the creation of 
jobs for the socially vulnerable population, taxes 
and other types of enterprises that produce prod-
ucts and equipment for people with disabilities. 
However, the current legislation does not clearly 
define the legal concept of “social entrepreneur-
ship” and the mechanisms of legal regulation of 
relations related to social entrepreneurship.

Improving the living standards of the social-
ly vulnerable population by providing them with 
jobs, social goods and social services, selling social 
goods and socially important products at their own 
cost or at prices below cost, the conversion of busi-
ness entities into the production of goods (works, 
services) aimed at the elimination of emergencies, 
the implementation of activities for other social 
purposes. For the above purposes, the draft Law 
of the Republic of Uzbekistan “On Social Entrepre-
neurship” in 2020 was published and included in 
this draft state support of social entrepreneurship 
by Chapter 4. Referring to the draft, social entre-
preneurship will be supported by the state in the 
form of benefits and preferences, subsidies for 
social project costs, placement of the state social 
order, financial support, training, retraining and 
advanced training of social enterprise employees 
and others. This Law and its purpose are relevant 
in supporting the socially vulnerable groups of so-
ciety, not only such categories, but all categories of 
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society in the event of the COVID-19 pandemic and 
similar emergencies, which began a year and a half 
ago. If we look at social entrepreneurship as a new 
mechanism for employment, it is clear that this 
mechanism will provide employment for many un-
employed people in society, and, as a result, will 
lead to major changes, such as poverty reduction, 
which is pivotal issue in our country.

	
2. LITERATURE REVIEW

2.1 Social entrepreneurship 
Social entrepreneurship involves the rec-

ognition, evaluation, and exploitation of oppor-
tunities that result in social value – the basic and 
long-standing needs of society – as opposed to per-
sonal or shareholder wealth (Austin et all., 2006). 
Social entrepreneurship creates new models for 
the provision of products and services that cater 
directly to basic human needs that remain unsat-
isfied by current economic or social institutions 
(Seelosa and Mair, 2005). 

Social entrepreneurship is a for-profit en-
terprise that has the dual goals of achieving prof-
itability and attaining beneficial social returns. 
Rather than the usual entrepreneurship organiza-
tion, social entrepreneurship is looked into as ray 
of hope to help those below the poverty line to live 
a better life in the future. The effectiveness of such 
social entrepreneurship in achieving the organiza-
tions’ goals and their efficiency in their financing 
will further enhance their impact towards eradi-
cating urban poverty (Mariotti and Glackin, 2013). 
SE is a structure that allows individuals to strike 
their own balance between the desire to make a 
social contribution and the personal need to cap-
ture an economic return from professional activity, 
across a wide range of possible ratios (Seelos and 
Mair, 2004).

Table 1. Comparison of Social Entrepreneurs and Commercial Entrepreneurship

Indicator Social Entrepreneurs Commercial Entrepreneurship
Market failure Judging from the condition of 

social organization with the birth 
of market failure from several 

social aspects.

Market pressures sometimes do 
not match the expectations of 

public needs.

Mission The main target of a social 
entrepreneur is social value for 

society.

Its main target is to make a profit 
as a result of its business activi-

ties.
Resource Mobilization The challenge is a surplus of re-

sources, constrained to compen-
sate, competitive. More on value 

than on material.

There is a material compensation 
to make it easier to pay accord-

ingly.

Performance Measurement Social changes are not easy to 
measure, resulting in impacts 
that are difficult to quantify.

Performance standards are clear 
and measurable.

Based on Austin (2003), Table 1 describes 
about the difference of between social entrepre-
neurship and business entrepreneurship (Austin, 
2003). 

2.2 Poverty
Poverty is critical issue for the world with 

the numbers of people living at the base of the 

pyramid declining only slightly over time (Bru-
ton, 2013). Poverty is the inability of individuals, 
households or an entire community to command 
sufficient resources to satisfy a socially acceptable 
minimum standard of living (May, 1999). Poverty 
is multidimensional; it affects the society in vari-
ous ways, robs people of their dignity and limits 
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their ability to improve their lives. It means not 
having access to basic human needs – such as food 
and clean water (Shirima, 2001). Poverty is de-hu-
manizing; it is the most perceived motivator of 
most social vices. When any society alleviates or 
eliminates poverty, then, the fight against most of 
the societal problems is almost won. Poverty that 
arises mostly due to unemployment can be alle-
viated through entrepreneurship skill acquisition 
(Adofu et al., 2013). 

2.3 The relationship between social en
trepreneurship and poverty reduction

In the opinion of Rametse and Shah (2013), 
poverty-alleviation strategies based on social en-
trepreneurship seek to create societal value by 
identifying opportunities and resources in inno-
vative ways (Rametse and Shah, 2013). For so-
cial entrepreneurs, seeing opportunities means 
seeing social problems and then continuing to 
think creatively to solve problems for the sake of 
community welfare (Rijal, 2019). Social entrepre-
neurs can provide the new approaches needed to 
hasten the process of reducing poverty and hun-
ger. By combining innovative ideas from individ-
uals and investments from public, private, and 
civil society organizations, such entrepreneurs 
can guide complex global food systems and rural 
institutions toward their goals (Suresh and Pin-
strup-Andersen (2007). Social entrepreneurs and 
their innovations for reducing poverty should not 
replace large-scale public-sector poverty inter-
vention programs but rather enhance them with 
improved effectiveness (Suresh and Pinstrup-An-
dersen, 2007). A review by Cooney and Shanks 
(2010) of the empirical research on effectiveness 
of ‘new’ approaches (including social enterprise) 
to poverty alleviation found an emphasis on or-
ganizational sustainability and mission risk, with 
very little data on client outcomes. The one excep-
tion they noted was the work done by EMES in the 
EU to estimate the effects of participation in SEs 
on employment (Cooney and Shanks, 2010). The 
best cure for poverty alleviation in any region of 
the world lies in encouraging more on business 
activity and startup the new ventures through 
entrepreneurship development. Moreover, entre-
preneurship provides a basis for economic change 
through new knowledge creation and applica-
tion (Singer, 2006). Subramanian and Mohanram 
(2016) found that innovation, family background, 

government support program, social entrepre-
neurship, women participation, entrepreneurship 
training & education, individual entrepreneurial 
characteristics, participation of micro, small & me-
dium enterprises, youth empowerment, collabora-
tion of government-university-industry is the key 
tool for entrepreneurship development which is 
stimulating employment are eventually alleviating 
poverty (Subramanian and Mohanram, 2016). 

3. RESEARCH METHODOLOGY
The research design of this research is 

cross-sectional research design. The cross-section-
al research design is based on gathering informa-
tion from participants at a specific point in time. 
The research survey was distributed on October 
30th, 2021 via the Telegram social network, and 
responses were collected during a two-day period.

The research approach of this research is 
quantitative because the responses of respondents 
were reflected with percentages and numbers. The 
researchers aimed to analyze the answers of par-
ticipants through Descriptive statistics, Frequen-
cies and percentages analysis, the Reliability test, 
and Spearman’s Correlation of the question items 
in order to determine overall perceptions of re-
spondents.

The researchers applied both data collection 
methods. They include: primary data (based on 
this research’s main results) and secondary data 
(annual reports, previous research papers in the 
social entrepreneurship field, and others). Over 
50 research papers were viewed by the research-
ers and selected 27 research papers’ findings and 
conclusions, as well articles that are published on 
the Internet sites. The selected findings and con-
clusions which were already identified have been 
highlighted in the Introduction, Literature Review, 
and Results and Analysis sections of this research.

The data collection tool for this research is 
an online survey tool. The online survey was cre-
ated in the form of two POLLs on the Telegram 
social network and distributed to an unlimited 
number of Telegram users on October 30th and 
31th, 2021. The POLLs involve two question items 
which reflect on “The development of social en-
trepreneurship in our country is an important 
aspect of poverty reduction” and “Social entre-
preneurship plays an important role in pro-
tecting the vulnerable population”. Every ques-
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tion item consists of five options, and they include: 
“Strongly agree”, “Agree”, “I’m not sure”, “Disagree”, 
and “Strongly disagree”. The measurement scale of 
these question options is an ordinal measurement 
scale.

The research analyzing software is JASP sta-
tistical software. The JASP software was used for 
analyzing the Descriptive statistics, Frequencies 
and percentages analysis, the Reliability test, and 
the Spearman’s Correlation of the question items’ 
options which were chosen by the research re-
spondents.

4. ANALYSIS AND RESULTS
Many scientists and researchers have con-

ducted research and studies on poverty reduction 
through social entrepreneurship, and these pro-
cesses continue nowadays also. According to them, 
social entrepreneurship plays an integral role in 
reducing poverty in regions with the highest pov-
erty index in the world. According to researchers 
Nazarova and Goyipnazarov (2020), the most ef-
fective way to reduce poverty among the popula-
tion in any situation is to develop entrepreneurial 
skills in the population and encourage social inno-
vation (Nazarova and Goyipnazarov, 2020). 

In international practice, the ways and means 
chosen by social entrepreneurs to reduce poverty 
are important, and it is worthwhile to cite a few of 
them in this research. For example, Martin Fisher 
and Nick Moon of Kickstart identified a socially en-
trepreneurial opportunity to build water pumps in 
Sub-Saharan Africa to provide better irrigation for 
subsistence farmers in the region (Fisher, 2006). 
The goal of creating this social enterprise is to re-
duce poverty by providing a mechanism that al-
lows farmers in African countries to be more pro-
ductive. In this case, social innovation is ancillary 
farming by increasing the productivity of existing 
agricultural lands. Social innovation– the fourth 
aspect of social value creation is social innovation, 
which highlights creating social value by employ-
ing fewer resources to achieve higher outcomes 
and solving insoluble problems. Innovation here 
refers to combining existing elements in a new 
way in the life of the disadvantaged group rather 
than in the organizations. An example is initiatives 
of International Development Enterprise in India 
that have brought the cheap, simple, durable tech-
nology of water pumps to the lives of poor farmers 
and have helped them to reduce their agricultural 

costs and earn more money (Young, 2008). Social 
value has little to do with profits but instead in-
volves the fulfillment of basic and long-standing 
needs such as providing food, water, shelter, edu-
cation, and medical services to those members of 
society who are in need (Certo and Miller, 2008). 

Next example is Durojaye Mobile Toilet 
(DMT) which was established in Lagos in 1999 
and seeks to transform the economic and environ-
mental health of Nigerian. Nick named “Mr Shit”, 
Durojaiye is transforming public hygiene in Africa 
in no small way. This social enterprise produces, 
hires out and maintains portable toilets, promot-
ing sanitation and creating job opportunities for 
the unemployed youths. In 2010 and 2013, it be-
came abundantly clear that shit business has be-
come a big business in Nigeria and extending to 
other poor African countries (Deborah, 2014).

Another example is “The Specialists” which 
is a for-profit consultancy firm from Denmark that 
usually and exclusively hires autistic people. The 
entrepreneur ensures that more people with au-
tism will be more likely to have employment in the 
firm (Tanchangya et. Al., 2020). 

In identifying innovative solutions to social 
problems through social entrepreneurship, the 
following individuals’ innovative ideas play a ma-
jor role regarding local government officials in the 
regions, deputies of local councils, the potential 
of business leaders, and other institutional lead-
ers. Factors such as young people’s involvement 
in public affairs, indifference to social problems, 
thorough mastery of modern information technol-
ogies, knowledge of several foreign languages, abil-
ity to see old problems in new ways, both in their 
social business sector and in promoting social en-
trepreneurship among society allows social prob-
lems to be active and proactive in the process of 
creating successful social innovative ideas as well. 
The recent establishment of Youth Institutions by 
the International Youth Foundation in several de-
veloping countries is aimed at developing young 
people as social entrepreneurs through leadership 
training that promotes social entrepreneurship.

One way to address poverty in developing 
countries is to apply business development prin-
ciples to social problems. At the same time, social 
entrepreneurs use business principles in the im-
plementation of social innovations. There are three 
types of such entrepreneurs, the first category of 
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which are business leaders who are successful in 
their fields and whose entrepreneurial ability can 
help solve social problems. Entrepreneurs in the 
second category of them consider people from the 
socially vulnerable as potential consumers of their 
products and services. The third category is the 
part of the poor whose income, resource owner-
ship, social capital and levels of entrepreneurship 
vary. Some become business-oriented social entre-
preneurs with little financial support or training. 
Microfinance programs allow the poor and vulner-
able to grow their businesses so that they can find 

innovative solutions to their social problems. For 
example, the emergence of private schools in re-
sponse to unsatisfactorily managed public schools 
in India, Kenya, and Nigeria shows that poor peo-
ple can find acceptable solutions to their social 
problems. The success of poverty reduction pro-
grams depends on the skills and abilities of pro-
gram managers and local leaders.

The following statistical analyses were used 
by the researchers in order to find the main fin
dings of this research:

4.1 Descriptive statistics

Table 2. Descriptive Statistics of research questions

 Valid Missing Mode Median Mean 

Std. 
Error 

of 
Mean 

Std. 
Deviation 

Mini
mum 

Maxi
mum 

Soc_Entr_pover_reduc 277 0 4.000 4.000 3.711 0.069 1.150 1.000 5.000

Soc_entrep_protec_vul_popul 256 21 4.000 4.000 3.988 0.063 1.008 1.000 5.000

Based on Table 2, it is clear that the first ques-
tion item (Social entrepreneurship is an important 
aspect of poverty reduction) was given perceptions 
by 277 respondents, and the mean is 3.7, while at 
the same time, the mode and median are both 4.0. 
The second question item (Social entrepreneurship 

plays an important role in protecting the vulnerable 
population) was given perceptions by 256 respon-
dents (21 were missed) and the mean is just below 
4.0. The Mode and Median’s indexes are the same 
with the first question item, which are 4.0. 

4.2 Frequency and percentages analysis

Table 3. Frequencies for question item “The development of social entrepreneurship in 
our country is an important aspect of poverty reduction”

Soc_Entr_pover_reduc Frequency Percent Valid Percent Cumulative Per-
cent 

1 16 5.776 5.776 5.776
2 28 10.108 10.108 15.884
3 54 19.495 19.495 35.379
4 101 36.462 36.462 71.841
5 78 28.159 28.159 100.000

Missing 0 0.000
Total 277 100.000

According to Table 3, overall, 277 partici-
pants responded to the first question item, and 
among those, 101 chose the “Agree” option and 78 

chose the “Strongly agree” option. “Strongly dis-
agree” and “Disagree” options were chosen by 16 
and 28 participants, respectively.
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Table 4. Frequencies for question item “Social entrepreneurship plays an import-
ant role in protecting the vulnerable population”

Soc_entrep_protec_vul_pop-
ul Frequency Percent Valid 

Percent
Cumulative 

Percent
1 10 3.610 3.906 3.906
2 11 3.971 4.297 8.203
3 38 13.718 14.844 23.047
4 110 39.711 42.969 66.016
5 87 31.408 33.984 100.000

Missing 21 7.581
Total 277 100.000

According to Table 4, overall, 256 partic-
ipants replied (21 were missed) for the second 
question item and among 110 of all participants 
chose the “Agree” option and 87 participants chose 

the “Strongly agree” option. “Strongly disagree” 
and “Disagree” options were chosen by 10 and 11 
participants.

4.3 The Reliability test

Table 5. Bayesian Scale Reliability Statistics for research ques-
tions

Estimate Cronbach’s α 
Posterior mean 0.970
95% CI lower bound 0.962
95% CI upper bound 0.977

Note. Of the observations, pairwise complete cases were used. 

The researchers applied the Bayesian Unidi-
mensional Reliability test to identify the reliability 
of gathered data for the research. In accordance 
with Table 5, it can be clear that the reliability of 
the survey is 0.970, which means that the internal 
consistency of the survey is excellent. Based on the 

table’s 95% CI (Confidence Interval) lower and up-
per bounds, there is a 95 % chance that the pos-
terior mean of Cronbach’s Alpha will be between 
0.962 and 0.977. There is a 5% chance that the 
posterior mean of Cronbach’s Alpha lays outside of 
the upper and lower confidence interval. 

4.4 Correlation

Table 6. Pearson’s Correlation Coefficient of the research questions 

   Pearson’s r p 
Soc_entrep_protec_vul_popul – Soc_Entr_pover_reduc 0.925 < .001
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With regard to the Spearman’s Correlation 
coefficient of the research questions, there is a 
very strong and positive relationship between 
two question items in accordance with Table 6 
(r=0.925, p=.001, Figure 1). 

Figure 1. A Scatter Plot of the research 
questions

5. CONCLUSION AND RECOMMENDATIONS 
According to the main findings of this re-

search, the researchers came to the following con-
clusion:

Based on results, it is identified that social 
entrepreneurship is an important aspect of poverty 
reduction in Uzbekistan. As well as, the social en-
trepreneurship plays one of the main means of pro-
tecting of the vulnerable population in Uzbekistan. 

In accordance with the above conclusion, the 
researchers have developed several science-based 
proposals and recommendations. They include:

- Creation of an appropriate legal framework 
that is the basis for the support of social business; 

– Establishment of a department (s) to sup-
port social enterprises (or social business) and so-
cial entrepreneurship in the organizational system 
of the responsible ministry; 

– Establishment of a fund to support social 
entrepreneurship, allocation of funds for self-em-
ployment activities for the poor and vulnerable 
groups, as well as for the establishment and op-
eration of social enterprises dealing with various 
social issues; 

– Implementation of research and projects 
related to the creation of the social business sec-
tor; 

-Organization of effective activities (leader-
ship training) by the Youth Union of Uzbekistan and 
the Agency for Youth Affairs to promote and direct 
social entrepreneurship among young people; 

– Training of specialists on social entrepre-
neurship (social enterprise, social business, social 
innovation, etc.) in secondary special and higher 
education institutions; 

-Preparation of textbooks “Social Entrepre-
neurship” for students of secondary special and 
higher education institutions; 

-Creation and development of the Institute 
of Social Entrepreneurship; 

– Holding the traditional annual republican 
forum of social entrepreneurs;

REFERENCES

Adofu, I., Ocheja, A., Abula, M. (2013). Alleviating Poverty through the Use of Entrepreneurship 
Skill Acquisition in Kogi State, Nigeria. Aceh International Journal of Social Sciences, 2 (1): 01 – 10 June 
2013.

Austin, J., Stevenson, H., Wei-Skillern, J. (2006). Social and commercial entrepreneurship: Same, 
different, or both? Entrepreneurship Theory and Practice, 30(1), 1—22.

Austin, J., Stevenson, H., Wei-Skillern, J. (2003). Social entrepreneurship and commercial entrepre-
neurship: same, different, or both? Division of Research, Harvard Business School.

Bruton, G. D., Ketchen Jr., Duane Ireland, R. (2013). Entrepreneurship as a solution to poverty. 
Journal of Business Venturing.

Cooney, K., Shanks, T. (2010). New Approaches to Old Problems: Market-Based Strategies for Pov-
erty Alleviation. Social Service Review 84 (1): 29–55.

Deborah, D. (2014). Social Enterprises: can it succeed? Retrive from www.the Guardian com on 
3/5/2014.

Fisher, M. (2006). Income is development. Innovations, 1, 9-30.
Ibragimova, M. (17.12.2020). Ижтимоий�  тадбиркорлик – мамлакатимизда нодавлат ижтимо-

ий�  ҳимоя сиё�сатини ривожлантириш й� ў�лидаги муҳим қадам. https://xs.uz/uzkr/post/izhtimoij-
tadbirkorlik-mamlakatimizda-nodavlat-izhtimoij-himoya-siyosatini-rivozhlantirish-jolidagi-muhim-
qadam 



2022-yil
maxsus son IQTISODIYOT 

VA TA’LIM 135135

MAJI, A., Adejoh, D. (2016). Exploring the Potentials of Social Enterprises for Poverty Alleviation 
in Nigeria and Cameroon in the 21st Century. European Journal of Business and Management www.iiste.
org. Vol.8, No.28, 2016

Mariotti, S., Glackin, C. (2013). Entrepreneurship Starting and Operating a Small Business. New 
Jersey: Pearson Education.

May, J. (1999). Poverty and Inequality in South Africa: Meeting the Challenge. D. Philip, Cape Town.
Nazarova, F. X., Goyipnazarov, S. B. (2020). ПАНДЕМИЯ ШАРОИТИДА ГЛОБАЛ ИҚТИСОДИЁ� Т 

ВА АҲОЛИНИНГ ТУРМУШ ДАРАЖАСИГА ТАЪСИР КЎ� РСАТУВЧИ ОМИЛЛАР, МОЛИЯ ВА БАНК ИШИ 
ЭЛЕКТРОН ИЛМИЙ�  ЖУРНАЛИ, II СОН. март-апрель, 2020.

Rametse, N., Shah, H. (2013). Investigating Social Entrepreneurship in Developing Countries. 
World Review of Business Research, Vol. 3. No. 2. March 2013 Issue. Pp. 95-112.

Rashidova, M. (05.05.2020). ИЖТИМОИЙ�  ТАДБИРКОРЛИК ЖАМИЯТДАГИ ИЖТИМОИЙ�  
МУАММОЛАРНИ ҲАЛ ҚИЛАДИМИ? https://xdp.uz/partiya-yangiliklari/1323

Rijal, S., Haerani, Y., Mayasari, R. E., Yusriadi, Y. (2019). The Effectiveness of Implementation of 
Government Regulation Number 41 The Year 2011 On The Development Of Youth Entrepreneurship 
And Pioneering And The Provision Of Youth Facilities And Infrastructures In Kolaka. International 
Journal of Scientific & Technology Research, 8(10). http://www.ijstr.org/paperreferences.php?ref=I-
JSTR-1019-22680

Seelos, Ch., Mair, J. (2005). Social entrepreneurship: Creating new business models to serve the 
poor. Business Horizons (2005) 48, 241 – 246.

Seelos, Ch., Mair, J. (2004). Social entrepreneurship: The contribution of individual entrepreneurs 
to sustainable development. IESE Business School. Working Paper 553.

Singer, A. E. (2006). Business strategy and poverty alleviation. Journal of Business Ethics, vol. 66, 
pp. 225-231, 2006.

Shirima, L. L. (2001). The Micro Impacts of the Expanded Oil Production in Angola: Simulation 
2001 to 2010. Edited by World Bank. World Bank. http://info.worldbank.org/etools/docs/Angola%20
Project.pdf.

Social Change Central. Social Enterprise: Statistics from Around the World. https://www.social-
changecentral.com/social-enterprise-statistics-from-around-the-world/ 

Subramanian, S. S., Mohanram, V. (2016). NEED FOR SOCIAL ENTREPRENEURSHIP DEVELOP-
MENT – POVERTY ALLEVIATION TOOL. Roots International Journal of Multidisciplinary Researches A 
Peer Reviewed, Refereed & Quarterly Journal Vol: 2 No: 4 May 2016 ISSN: 2349-8684 (ISRA – Impact 
Factor: 0.811).

Suresh, B., Pinstrup-Andersen (2007). SOCIAL INNOVATION AND ENTREPRENEURSHIP Develop-
ing Capacity to Reduce Poverty and Hunger. October 2007, International Food Policy Research Institute.

Tanchangya, P., Yingjing, Chu., Hasan Chowdhury, N. (2020). SOCIAL ENTREPRENEURS’ ROLE ON 
POVERTY REDUCTION THROUGH JOB CREATION. North American Academic Research, Volume 3, Issue 
02; February, 2020; 3(02) 420-438.

Thaha, (2020). Dampak COVID-19 terhadap UMKM di Indonesia. BRAND Jurnal Ilmiah Manaje-
men Pemasaran, 2(1), 147–153. https://ejournals.umma.ac.id/index.php/brand. 

Trevis Certo, S., Miller, T. (2008). Social entrepreneurship: Key issues and concepts. Business Hori-
zons (2008) 51, 267—271.

Wu, J. Si, S. (2018). Poverty reduction through entrepreneurship: incentives, social networks, and 
sustainability. Asian Business & Management, 17(4), pp.243-259. 

Young, R. (2008). For what it is worth: Social value and the future of social entrepreneurship. In 
Social entrepreneurship: New models of sustainable social change, edited by Nicholls, A. 56– 73. Oxford, 
New York: Oxford University Press.


