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AnHomayus. Yw6y makosnada UHHOBAYUOH UKMUCOOUEMHUHZ WAKAAGHUWU wapoumuda Xydyoull mypusm
XUBMAMJAAPUHU — PUBOMCAAHMUPUW — Hezu3udd UuKmucooull camapadopAukHU owupuw, UKMucoouémHu 6apkapop
pusoxcAaHmMupuwdd mypusm XusmMam/aapuHu SHA0Aa pugodCAAHMUPUW, MEXMOHXOHA OU3HEeCUHU makomuasawmupuul, 6y
JHapaéHza UHeeCMuyusAdpHU *aa6 KUAUW, SHeuU Ul YPUHAAPUHU Apamuu, WyHUH20eK, siHeu Xu3Mam mypadpuHu uuaab
YUKUW, mMypusm pecypcaapuoaH makcadau ¢otidanraHuw, MexMOHXOHA OU3HECUHU MAKOMUAAAUWMUPUWOA XOPUMC
maxcpubacuHu KyAaau, mypusm XusmMamaapuHu pueoxcaaHmupuwda “HR” xusmamaapudaH goiidasaHuui, MexmMOHXOHA
6U3HeCUHU pusoxcaaHMupuwda Kaacmepaapdad dolidasanuw, mypusm Xuamamadpu 6030puHU mapmubea COAUWHUHZ
uamuti-yeay6uii éndaulysu myrpucuda ¢pukp 8a mMy/a10xasanap KeaAmupuiza.

Kasnum cysaap: uHHOBAyuUOH, MeXMOHXOHA 6GU3Hecu, mypusm pecypcu, dapomad o/auwl, 3aMOHAsull Xusmamiaap,
ukmucodutl camapadopauk, 8a10ma aimMaulysu.

POJIb CPE/ICTB PASMEIIIEHUA B NOBbIIIEHUH 3KOHOMHWYECKOM
IPPEKTUBHOCTHU PA3BBUTHUA PETHMOHAJIBHOTO TYPHU3MA B YCJIOBUAX
®OPMHPOBAHHA HHHOBAIIMOHHOM 3KOHOMUKH

Mup3aauees Candxcap MaxamamoicoHauY -

Hoyenmst TypuHckuil noaumexHu4eckutl
yHusepcumem 8 2. Tawkenme

Aycmmypodoe Opudghacon Hcmamuinoegud -
Bazoebili dokmopanmTawkeHmckuil 20cydapcmeeHHblil
3KOHOMUYecKull yHugepcumem

AHHomayus: B daHHOU cmambe paccmampusaemcst He06xo0UuMocmb No8blueHUs IKOHOMUYecKol 3gphekmusHocmu 3a
cyem pazeumusi pe2uoHaAbHbIX MypuUCmMu4eckux ycaye 8 ycao8usiX (opmMupo8arust UHHOBAYUOHHOU IKOHOMUKU, danbHeliuezo
paseumusi mypucmcKkux ycayz 8 yc/a08usx ycmoiyugo2o 3KOHOMU4ecKo20 passumus, CO8epueHcme08aHus 20CMUHUYHO20
6usHecd, npue/seveHus UHeecmuyull 8 smom npoyecc, c030aHUSl HOBbIX pabodue mecmda makxce npedcmasaeHvbl MHEHUs U
KOMMEHMapuu no Hay4Ho-memodu4eckomy nooxody K pe2yAuposaHuio pblHKA Mypucmu4eckux ycaye, pasgumuro Ho8bulX ycaye,
Ye/ne80My UCN0/b308AHUID MYPUCMCKUX PECypCos, UCNO0Ab308AHUI0 3apY6e’CHO20 ONblMaA CO8EPUEHCMB08AHUS 20CMUHUYHO20
6usHeca, ucnosv3osaHur «HR» e chepe pazsumusi mypucmuveckux ycaye.

Kniouesvie caoea: uHHo8ayuu, 20cmuHUYHbLI 6U3Hec, mypucmu4eckull pecypc, cospemeHHble ycayau 045 NOAyYeHus:
npubbliu, peHmabeabHOCMb, 06 MeH 8AA10MbL.
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Introduction. In the context of globalization,
tourism has become one of the important social,
economic and cultural factors. The total revenue in
this sector of the economy is trillions of dollars,
according to statistics from the World Tourism
Organization (UNWTO) “in 2019, foreign travel
around the world reached 1.5 billion”[1]. Tourism is
emerging not only as a type of trade services, but
the sustainable development of the entire tourism
market is creating opportunities for the creation of
new jobs and the development of related industries.
However, due to the impact of the pandemic
associated with COVID-19, the tourism industry in
the world and in our country is facing an economic
crisis. Bringing the tourism industry out of the crisis
is one of the first tasks. Therefore, the development
of tourism based on the analysis of existing
opportunities in the context of a pandemic, as well
as the support of the tourism industry is a constant
focus of the world community.

One of the priorities at the present time is to
identify the main obstacles to the development of
the world market of tourism services and conduct
research aimed at finding effective solutions. In this
process, regional tourism is considered an impor-
tant factor in the socio-economic development of
the region, and special attention is paid to the
development of a model for the development of
tourism in the national economy. This includes
attracting investment in regional tourism and
increasing the economic efficiency of tourism.

Today, as a result of reforms aimed at moder-
nization of sectors of the economy, innovative
development in the country, the tourism industry
has reached a new level. Over the past four years,
our government has adopted important decrees and
resolutions on the development of tourism. “We will
continue consistent reforms in the development of
tourism in 2021. Special attention will be paid to
the development of pilgrimage tourism and domes-
tic tourism”[2]. This, in turn, suggests a method of
assessment through tourism sustainability indica-
tors, the development of a mechanism for imple-
menting the organizational mechanism of public-
private partnership in the development of regional
tourism, improving the system of content and
requirements for the preparation of information
sites of tourism companies and hotel businesses;
determines the expediency of conducting research
on roadmaps and prospects for increasing the
attractiveness of the industry in the selection.

A number of scientific studies are being con-
ducted to improve the innovative methodological
and methodological framework for the develop-
ment of tourism services in the world. In this pro-
cess, special attention is paid to identifying areas for
the development of regional tourism and the
development of a model for the development of

regional tourism in the national economy. It is
important to determine the share of related indus-
tries in tourism and the multiplier effect of tourism
in the economy.

Literature review. Donald Landberg, Mike
Stavenga, M.Ansoff, R.M. Bolmostor, Orhan Turkay
and many other leading scientists of the world have
touched upon the formation and development of
placement tools in their scientific research. In
particular, Z.I. Timoshenko, G.B. Munin and V.P.
Dyshlev regarding the brand of accommodation
facilities, said: “A hotel brand can be created in any
field, and a business product that offers not only a
hotel brand but also a hotel business, is becoming a
region, a country and a resort. Placement, identifica-
tion, linking and promises are the cornerstones of a
hotel brand strategy”[3].

Also the leading scholars of our country LS.
Tukhliev and M.K. Pardaev stated that placement is
a voluntary object intended for temporary resi-
dence of people for the purpose of realization of any
purpose. Therefore, today’s hospitality industry has
been described as the strongest system of regional
or tourist center economy and an important compo-
nent of the tourism economy|[4]:

As M.T. Alieva said practice shows that most
small hotels are independent hotels, at the free
disposal of the owner who earns income from such
property. And she emphasized that the existence of
contractual obligations with other companies in
matters of management or use of someone's service
mark does not change the status of the enterprise as
an independent enterprise in relation to other
subjects of market relations[5]-

S. Safaeva expressed the views that In the
second half of the XIX century, the sphere of
production in the leisure industry expanded: travel
agencies began to join the structure of hotels with
various conveniences. Hotels everywhere, espe-
cially in resorts, have started offering their custo-
mers a variety of excursions around cultural, attrac-
tions related to the history of the area, and some-
times one-day or two-day tourist trips[6]:

F.Q. Kamilova and O.H Hamidov sated about
"Quality of services"? What Quality means that the
services provided meet the expected or established
standards? This means that the standards, their real
form and content, are an indicator of the quality of
service[7]

Research Methodology. Induction and
deduction, analysis and synthesis, systematic ap-
proach, operation research, econometrics, statistics
and other methods were used. In our study, compa-
rative analysis, analytical analysis, and economic
analysis were the focus of a thorough study of the
problem. The main direction that leads to the solu-
tion of the problem is identified. The role of place-
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ment tools in increasing economic efficiency as an
object of study is taken as an example.

Analysis and results. According to statistics,
in 2019, more than 5 million tourists were exported
to Uzbekistan, which is 15.0% more than in 2018.
The growth of tourism services in the country
amounted to 17%, and the volume of services -
5.6%. In addition, in 2019, 54 tourist enterprises
and 22 major hotels were launched. There are more
than 1,500 enterprises in this field in our country,
including more than 900 hotels[8].

Today, the tourism industry is the main type
of services that is developing dynamically. In recent
years, the average annual growth rate of the
number of foreign tourists in the world was 7.8%,
the average annual growth rate of foreign exchange
earnings was 9.4%. According to the World Tourism
Organization, in 2019, 1.5 billion people visited.
Revenues from international tourism amounted to
1.900 billion USD (excluding international transport
services). In general, it is noted that to date, the
annual volume of foreign exchange earnings from
international tourism has increased[9]-

According to experts, the development of
tourism will continue. According to various esti-
mates, tourism is expected to become a major
export sector in the near future.

Factors of such rapid development are the
following:

- economic growth and social progress;

- development of vehicles;

- an increase in the number of workers and
employees in developed countries and an increase
in their financial and cultural level;

- labor intensification and prolongation of
workers' holidays;

- development of interstate relations and
cultural ties, expansion of interpersonal ties at the
regional and interregional level;

- development of services;

- development of technology (communica-
tion);

- reduction of border barriers,
exchange and exit barriers;

- development of hotel business, etc.

The importance of the hotel business around
the world is constantly growing. This is the result of
its direct impact on the economy.

The hotel business plays an important role in
the economy of foreign countries:

1. Serves as a source of currency, a means of
employment and a solution to the problem of
balance of payments;

2. Gross domestic product (GDP) is rising;

3. Influences the transformation of the eco-
nomy and the emergence of new sectors that pro-
vide services to tourism.

4. With the growth of employment in tourism,
the income of the population and the wealth of the
nation are increasing.

Today, the hotel business is becoming a
rapidly growing business sector. Research is under-
way to deepen the expansion and specialization of
all areas of services, the level of tourism firms, the
emergence of the hotel business, the offer of new
jobs.

currency

Table 1
Top ten largest hotel chains in the world[10]
. Number of Numbers- B coun_t 31
Ne The name of the hotel chain . where enterprises
enterprises Total amount
are located
1 Hospitale Franchise 4800 435000 100
2 Holiday Inn Wordwide, Anlante 2031 365 309 62
3 Choise Hotels International, Silver Springs 3467 299 881 38
4 Best Western International, Phoenix 3401 276 659 60
5 Accor, Paris 4800 522 887 110
6 Marrioti Hotels i Recorts, Bethesda 815 78 000 60
7 ITT Sheraton Corp., Boston 450 800 000 65
8 Forte PLC, London 800 100 000 50
9 Hilton Hotels Corp., Beverly Hills 3600 370119 81
10 Carlson Hospitality Group, Minneapolis 500 220000 150

The International Association of Hotels divi-
des hotel chains into three categories:

Corporate hotels - hotel corporations with a
large number of enterprises;

Networks of independent enterprises combi-
ned for the use of the general booking system,

marketing, advertising concept and other services
of value to a particular enterprise;
Networks providing management services.
Today, the growth of the economy, the
increase in foreign exchange earnings depends on
the formation and development of the hotel busi-
ness. Therefore, special attention is paid to the
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search for the stages of formation and development
of the hotel business.

The formation and development of the hotel
business involves four stages:

Until the XIX century - a historical prelude to
the hotel business;

Early XIX - early XX centuries - the emergence
of enterprises specializing in the production of hotel
services;

Before the Second World War - the mass
emergence of hotel and restaurant service
enterprises;

The development of the hotel business on a
large scale after the end of World War II to the
present day, the formation of hotel services as the
basis of modern tourism and social needs of society.

In the practice of organizing a hotel business,
the term "hotel product" is widely used, which
allows to note its complex nature.

The activities of hotels will largely depend on
their location, as it will affect the price of the land
and the cost of construction work, labor costs, as
well as the ability to sell the product. When deciding
where to place a hotel, first of all, these factors are
taken into account. Raw material resources, man-
power, availability of appropriate infrastructure,
etc. secondary factors. Their importance is not the
same for all hotels. Depending on which factors
lead, enterprises focused on raw material resources,
labor resources, communication lines, or product
sales.

Hotel businesses will focus primarily on
product sales. In contrast to the industry where the
product is delivered to the consumer, the opposite

happens in the hotel industry: in order to use hotel
services, a guest is required to come here. There-
fore, instead of accommodating a hotel business,
there are requirements such as proximity and con-
venience. For example, business tourists choose a
particular hotel mainly because of its convenient
location.

When looking at hotel services as a product,
there are three levels of customer service:

1) individual services and groups of services;

2) “hotel” product - a set of services;

3) extended product.

The hotel complex is the second (middle)
level as a single product. It consists of many sepa-
rate services that make up the first (internal) level,
such as staff, kitchens, ports, metrdotelies. The pro-
duct “Hotel” together with the offers in the area
where the hotel is located, complements the servi-
ces provided by the hotel, forms the third (external)
level - the product of the extended “hotel”.

The main principles of hotel business mana-
gement are:

1. Separation of production and operation
processes.

2. Limited storage capacity.

3. Duration of hotel services.

4. Involvement of hotel staff in the production
process.

5. Seasonality of demand for hotel services.

6. Interaction of hotel services and travel
purposes.

If we study the tourists coming to the
Republic of Uzbekistan by regions, we can see that
tourists visit all regions of the country differently.

Table 2
Sanatorium-resort organizations in the regions of the Republic of Uzbekistan
Development dynamics in 2012-2019*
Number of Numbers
sanatorium- For bed cofor |Number of placed
. Numbers X

Ne Regions resort For bedtime people, person

organizations (room) Intended for bed

2012 | 2013 | 2014 | 2015 | 2016 | 2017 | 2018 2019
1. | Republic of Uzbekistan 149 171 9629 7149 | 16999 |22215|255096| 334791
1. | Republic of Karakalpakstan 12 10 364 311 855 778 6380 6197
2. | Regions:
3. | Andijan 10 9 302 314 855 675 8858 4477
4. | Bukhara 5 3 252 224 470 530 6881 7927
5. | Jizzakh 4 11 431 267 672 872 10558 | 20585
6. | Kashkadarya 9 10 421 433 885 946 7653 11469
7. | Navoi 5 6 348 301 582 655 7911 9023
8. | Namangan 13 16 1351 1067 2458 | 2773 | 38661 | 50206
9. | Samarkand 11 20 606 272 862 1820 | 12416 16887
10. | Surkhandarya 7 9 373 125 430 774 3051 7557
11. | Syrdarya 2 2 3 54 112 6 522 145
12. | Tashkent 24 25 2288 1539 3500 | 4433 | 65280 | 93244
13. | Fergana 25 31 1892 1210 2898 | 3224 | 47877 | 41359
14. | Khorezm 5 4 88 115 445 405 3022 3986
15. | Tashkent city 17 16 910 917 1975 3224 | 36020 | 41359

Source: 2019, prepared on the basis of data from the State Statistics Committee of the Republic of Uzbekistan.
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It was found that the regions of Uzbekistan
differ according to the specifics of each region. This
is evidenced by the dynamics of development of
sanatorium-resort organizations of the Republic of
Uzbekistan in the regions in 2012-2019.

According to the table, in 2012-2019, the
number of sanatoriums in the Republic of Karakal-
pakstan in the Republic of Uzbekistan decreased by
16%, in the regions of Andijan - by 10%, Bukhara -
by 40%, Khorezm - by 20%, In the regions, Jizzakh
has developed 2.7 times, Kashkadarya - 11%,
Samarkand - 80%, Navoi - 20%, Namangan - 23%,
Surkhandarya - 29%, Tashkent - 4%, Fergana - 24%
increasing can be seen. In particular, during the
analytical period in the Republic of Uzbekistan the
number of places in sanatoriums increased by
30.6%, in Surkhandarya region - by 1.8 times, in
Samarkand region - by 2.1 times. The results of the
analysis show an increase in the volume of supply of
sanatorium-resort services in the Republic of Uzbe-
kistan, which is in line with the growing demand for
these services.

According to the analysis, as a result of com-
bining the services provided by sanatorium-resort
organizations in the regions of Uzbekistan to the
following groups, the concentration of territorial
units and the degree of differentiation of supply
were determined. The most developed regions are:
Tashkent, Fergana, Namangan and Tashkent city.
Developed regions include: Jizzakh, Samarkand. Mo-
derately developed regions include: Kashkadarya,
Navoi and Bukhara. The least developed regions
are: Surkhandarya, the Republic of Karakalpakstan,
Andijan, Khorezm and the least developed region is
Syrdarya.

In summary, according to the table, the con-
centration of territorial units for the provision of
medical services in sanatorium-resorts in Uzbekis-
tan is mainly in large cities with developed tourism,
and the differentiation of supply is in Kashkadarya
region, in regions, Khorezm, Karakalpakstan, Andi-
jan and Syrdarya demand is not fully met. Conse-
quently, the concentration of territorial units for the
provision of medical services in sanatorium-resorts
located in the regions was found to be unevenly
developed.

The development trend of recreation facilities
in the regions was calculated by the above method
on the basis of data from the State Statistics Com-
mittee of the Republic of Uzbekistan for 2012-2019.

Differentiation of supply and demand for the
services of medical and recreational organizations
in sanatoriums and resorts of the Republic of
Uzbekistan It is known that the concentration of
territorial units is high. This is especially true in

Tashkent, Fergana, Namangan, Kashkadarya regions
and the Republic of Karakalpakstan. Because in
these regions are located 57% of all sanatorium-re-
sort organizations in Uzbekistan, and the remaining
9 regions account for 43%. High levels of concentra-
tion of regional units of recreation organizations are
observed in Tashkent, Khorezm, Kashkadarya re-
gions and the city of Tashkent. These regions acco-
unt for 70% of all leisure facilities in UzbeKistan,
and the remaining 10 regions account for 30%

Although there are enough recreational facili-
ties in Uzbekistan, taking into account the growing
population and the arrival of foreign citizens for
recreation and treatment, it was found that the exis-
ting facilities do not meet the needs of all recreatio-
nal facilities. In particular, in Surkhandarya, Navoi,
Andijan, Bukhara regions there are still opportuni-
ties to build many sanatoriums, recreation centers,
boarding houses, children's hospitals. The establish-
ment of appropriate recreational infrastructure in
these regions will make a significant contribution to
the restoration of health of the population of our
country and will increase the flow of foreign
tourists.

Like all industries, the role of factor analysis
in making effective management decisions to
develop and increase the efficiency of the hotel
business is invaluable. One of the indicators of the
result is the revenue from the sale of tourism
products.

A number of factors affect the overall revenue
of hotels from tourists. These include:

- total revenue from tourists to the hotel;

- total number of seats in the hotel;

- average hotel occupancy rate;

- average revenue per guest;

- average working day during the reporting
period.

The relationship between these factors and
the outcome indicator is represented by the foliowing
formula[11]:

Mt = Mj * Ob * T1m * Oik;

Mt - total revenue from tourists to the hotel;

Mj - the total number of seats in the hotel;

Ob - the average level of employment in the
hotel;

T1m - average revenue per guest;

Oik- average working day during the repor-
ting period.

The impact of these factors on the outcome
begins with determining their difference. The follo-
wing formula is recommended for this:

AMt = (Mj (h) * Ob (h) * T1m (h) * Oik (h)) - (Mj (r) * Ob (r) * T1m (r) * Oik (r));
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To determine the effect of the first indicator,
the total number of places in the hotel, on the chan-
ge in the result indicator, the total revenue from
tourists to the hotel, the result is recalculated with
the actual amount of this factor

(Mj (h) * Ob (r) * T1m (r) * Oik (r)) and
from this amount the planned amount of the result
(Mj (r) * Ob (r) * T1m (r) * Oik (1)) is subtracted.
To do this, we recommend using the following
formula:

AMt.mj = (Mj (h) * Ob (r) * T1m (r) * Oik (r)) - (Mj (r) * Ob (r) * T1m (r) * Oik (r));

To determine the effect of the second factor,
the average level of employment of the hotel, on the
change in the total income of tourists to the hotel,
the result is recalculated with the actual amount of
this factor (Mj (h) * Ob (h) * T1m (r) * Oik (r))

and from this amount the recalculated amount (Mj
(h) * Ob (r) * T1m (r) * Oik (r)) is subtracted by
the factor change of the result. To do this, we
recommend using the following formula:

AMt.ob = (Mj (h) * Ob (h) * T1m (r) * Oik (r)) - (Mj (h) * Ob (r) * T1m (r) * Oik (r));

To determine the effect of the third indicator,
the revenue per guest, on the change in the result
indicator, the total revenue from tourists to the
hotel, the result is recalculated with the actual
amount of this factor (Mj (h) * Ob (h) * T1m (h) *
Oik (r)) and the amount recalculated from this

amount with a change in the second factor of the
result

(Mj (h) * Ob (h) * T1m (r) * Oik (r)) is
separated. To do this, we recommend using the
following formula:

AMt.t1m = (Mj (h) * Ob (h) * T1m (h) * Oik (r)) - (Mj (h) * Ob (h) * T1m (r) * Oik (r));

The result is recalculated with the actual
amount of this factor to determine the effect of the
fourth factor, the average number of working days
during the reporting period, on the change in the
result indicator, the total revenue from tourists to
the hotel.

(Mj (h) * Ob (h) * T1m (h) * Oik (r)) and the
amount recalculated from this quantity with the
change of the second factor

(Mj (h) * Ob (h) * T1m (r) * Ok (1)) is
separated. To do this, we recommend using the
following formula:

AMt.t1m = (Mj (h) * Ob (h) * T1m (h) * Oik (r)) - (Mj (h) * Ob (h) * T1m (r) * Oik (r));

The result is recalculated with the actual
amount of this factor to determine the effect of the
fourth factor, the average number of working days
during the reporting period, on the change in the
result indicator, the total revenue from tourists to
the hotel.

Conclusion. Improving the organization and
management of the hotel business in the country is
primarily due to the policy pursued in the country,
geographical convenience, historical monuments,
and abundance of attractions, quality of tourism
products, competitiveness, stable economy, and
guaranteed safety of tourists, proper marketing and
other factors.

Problems such as the development of the
organization and management of the hotel business
in developed countries, the planning of tourist rou-
tes, the study of advertising of hotel services, the
use and application of their experience are the least
studied areas in our country. The basis of develop-
ment of this industry requires knowledge of the role
of the country in the economy, its impact on econo-
mic development, opportunities for future develop-
ment. With this in mind, it is very important to learn

how to organize and manage a hotel business. The
main goal is to ensure Uzbekistan's place in world
tourism through the development of advertising
and sales of hotel services, to ensure the necessary
inflow of foreign exchange into the economy, to
improve the quality of services, to expand export
opportunities.

Tourism is an important tool for normalizing
the international situation, strengthening peace,
mutual understanding, friendship and cooperation
between peoples. In Uzbekistan, the strategy for the
development of the hotel business is based on
government decisions and scientific theories.

The following factors are important in the
development of the hotel business today:

- economic growth and social progress;

- development of vehicles;

- an increase in the number of workers and
employees in developed countries and an increase
in their material and cultural level;

- intensification of labor and prolongation of
workers' holidays;
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- development of interstate relations and
cultural ties, expansion of interpersonal ties at the
regional and interregional level;

- development of services;

- development of technology (communica-
tion);

- reduction of border barriers, barriers to cur-
rency exchange and exit, reduction of paperwork,
etc.

In order to provide quality services to
tourists, the following problems facing the hotel
business must be urgently addressed:

- lack of required facilities at tourist facilities,
low capacity to conduct excursion services in the
most visited tourist facilities;

- limited sources of funding to finance the
process of modernization of the hotel infrastructure
and industry;

- low level of training for the hotel business;

- lagging behind in the development of integ-
ration and corporate relations, which can provide a
combination of efforts to create an investment and
organizational-economic basis for the rapid deve-
lopment of the hotel business, etc.
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TYPH3M COXACHUJA UKTHUCOAUM CAJIOXUATAAH ®OUJATAHUIITHUHT
V3HUT'A XOC XYCYCUATJIAPH

Xos6aes llaxpuép A6dyaraesud -
Hlapog Pawudos Homudazu Camapkauo
dassiam yHugepcumemu maodkKukomuucu

AHHomayus. Maskyp makoaada mypusm coxacuda ukmucooutl casoxusmaoaH ¢otidaiaHUWHUHZ pecypc caa0XusimuHu
6owkapuw mamoliuaaapu 8a pecypc CaAoXUsIMuHuHz Xydyoutl, ujcmuMouli-ukmucodutl pugodcAaHmupuul cmpamezusicu
6usaH ysapo 6oFaukauzu Hasapull xcuxamaapu ouu6 6epuszad. llynuHzdex, mypusm coxacuda ukmucoduil canoxusmoaH
dotidananuw camapadopauzuru owupuw r3acudad makaugaap 6u10upuI2aH.

Kasnum cy3zaap: canoxusm, pecypc canoxusimu, mypusm ca/0xusimu, mypudmoa ukmucoduti casoxusim, ukmucooutl

yecuw, ukmucoduli pusoXdcAaHUW, cmpamezusl.

OCOBEHHOCTH HUCITI0/Ib30BAHHUA DKOHOMHWYECKOTI'O IOTEHIIUAJIA
B OBJIACTU TYPU3MA

Xoa6aee lllaxpuep A6dya1aesuy -

uccaedosamenv Ca.MapKaHaCKOZO zocydapcmeeHHoeo

yHusepcumema umeHu Lllapagpa Pawudosa

AHHomayus. B danHoU cmambe onucaHbl meopemudeckue acnekmaul UCN016308aHUS IKOHOMUYECKO20 NOMeHYUand
chepe mypusma, NpUHYUNbL ynpasaeHusl PecypcHbIM NOMeHyudaaoM U e3aumodelicmeue pecypcHO20 NOMeHyuand co
cmpamezuell pe2uoHANbHO20 COYUANbHO-IKOHOMUYECK020 paszsumus. Takxice paspabomaHsvl NpedaosiceHuss N0 NO8bIUEHUIO
agppekmusHOCMU UCNOAB30BAHUS IKOHOMUUECKO20 NOMEHYUALA 8 chepe mypusma.

Kniouesvie caroea: nomenyuas, pecypcHulll nomeHyuas, mypucmuveckull nomeHyuas, 3KOHOMU4eckuil nomeHyuas 8
mypu3sme, IKOHOMUYeCKUll pocm, IKOHOMUHeCKoe passumue, cmpameausl.

Iqtisodiyot va ta'lim / 2022-yil 2-son

398


https://www.unwto/
http://www.tourism.uz/
http://www.world-tourism.org/
http://www.interunion.ru/
http://www.world-tourism.org/
http://www.world-tourist.org-/
https://doi.org/10.55439/ECED/vol23_iss2/a64

